
Marketer’s Guide to 
Producing More 
Authoritative Content 
that Gets Results



Picture this…
You’re executing well on a 
proven plan, striking the perfect 
balance of education, 
inspiration, entertainment and 
promotion. Your content is 
consistent, creative, and 
compelling. You are the go-to 
authority in your industry and 
your audience knows it.

Of course, that’s 
the dream. But, 
how exactly do 
you get there? 
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If your team is anything like the vast 
majority of marketing teams (76%) 
who have 3 or fewer team members, 
you’re probably accomplishing a lot 
with a few resources. And, if you’re 
currently leveraging market insights, 
you’re already ahead of your 
counterparts. In fact:

● Today, only 5% of content 
marketing teams leverage 
AI/machine learning.

● 23% of teams leverage competitive 
intelligence tools.

● 10% of marketing teams leverage 
an integrated platform

The right approaches enabled through 
the use of technology can empower 
any content strategy aimed at:

● Building authority and a unique 
voice

● Publishing unique content that 
engages

● Accelerating audience growth
● Creating greater interest and 

demand
 
This brief report will explore ways to 
remove the obstacles inhibiting your 
team from achieving their goals and 
leading the market with a continuous 
flow of fresh, authoritative content.

Insight | The demand for fresh 
content never lets up and it's 
difficult to keep up.

https://www.semrush.com/blog/content-marketing-statistics/?kw=&cmp=US_SRCH_DSA_Blog_Core_BU_EN&label=dsa_pagefeed&Network=g&Device=c&utm_content=515715477567&kwid=dsa-1053501813787&cmpid=11769537497&agpid=117335013791&BU=Core&extid=167368307934&adpos=&gclid=CjwKCAjw7J6EBhBDEiwA5UUM2plfl91uyF-mBX5vUd2Em5Qz_-aiqu7BGdWzIxnu3bq44xe4_HHVGhoC5B4QAvD_BwE
https://www.semrush.com/blog/content-marketing-statistics/?kw=&cmp=US_SRCH_DSA_Blog_Core_BU_EN&label=dsa_pagefeed&Network=g&Device=c&utm_content=515715477567&kwid=dsa-1053501813787&cmpid=11769537497&agpid=117335013791&BU=Core&extid=167368307934&adpos=&gclid=CjwKCAjw7J6EBhBDEiwA5UUM2plfl91uyF-mBX5vUd2Em5Qz_-aiqu7BGdWzIxnu3bq44xe4_HHVGhoC5B4QAvD_BwE
https://www.semrush.com/blog/content-marketing-statistics/?kw=&cmp=US_SRCH_DSA_Blog_Core_BU_EN&label=dsa_pagefeed&Network=g&Device=c&utm_content=515715477567&kwid=dsa-1053501813787&cmpid=11769537497&agpid=117335013791&BU=Core&extid=167368307934&adpos=&gclid=CjwKCAjw7J6EBhBDEiwA5UUM2plfl91uyF-mBX5vUd2Em5Qz_-aiqu7BGdWzIxnu3bq44xe4_HHVGhoC5B4QAvD_BwE


Build authority 
and a unique voice

Obstacle |  Recycling popular 
viewpoints is preventing you from 
establishing a unique voice

Establishing a unique voice in the 
marketplace will enhance your 
authority and position you for greater 
results. While others push self-serving, 
promotional commentary, you 
surprise, educate and inspire.

The bottom line: Your audience is 
hungry for fresh, authoritative content, 
and they want to get it from you.

You likely keep abreast of the latest 
news and do your best to monitor 
trusted sources and influential voices. 
You may already be contextualizing 
and passing along updates from 
industry analysts, consultants, 
researchers, and journalists.

In fact, 96% of 
buyers want 
content with MORE 
input from industry 
thought leaders.

That is helpful. But, it’s important to 
consider whether or not you are 
injecting anything new into the 
conversation or just participating in an 
echo chamber and repeating or 
reinforcing messages your audience 
can receive elsewhere.

To correct this, it’s important to get 
beyond popular sources and meta 
feeds and begin to track emerging 
disruptions, innovations and trends 
from field experts inside and outside 
your industry. Doing so will allow you 
to keep your finger on the pulse of 
what’s coming by tapping into 
informed voices outside the 
mainstream. From there, adding your 
unique voice will offer your audience, 
not only fresh insight, but a delivery 
style they’ll be excited to tune into 
themselves and share with others.’

Goal # 1
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Publish unique content 
that engages 

Obstacle | Content that falls flat or 
fails to make an impact

If you’re like most content marketers, 
the majority of your effort goes into 
creating great content for distribution 
on just a few channels. A recent survey 
content marketers asked, What 
channels are you using for content 
distribution? 

More than 30 million 
pieces of content are 
created and 
published each day, 
while only one-tenth 
of 1% is shared

Not on this list, and arguably one of 
the most important tips for 
generating interest and engagement 
is to develop a deeper understanding 
of the types of content your audience 
values and responds to most. Get it to 
them, and they will want to share it 
with others.

Goal # 2
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Whether via videos, infographics, 
how-to guides, blog articles, emails, or 
anything else, relevance is an essential 
ingredient in share-worthy content. 
Serve up fresh insights with 
meaningful context--unique and 
informed perspectives, advice, and 
action steps. That is a major factor in 
what will give your content legs.

Responses were telling, 
albeit predictable:

You likely are already aware of the 
reigning advice for creating more 
engaging content on these channels:

● Use catchy headlines
● Include striking visuals
● Leverage hot topics
● Tell compelling stories 

89% 
organic 
search

87% 
social 
media

72% 
email 

marketing



Accelerate audience 
growth 

Obstacle | High abandonment 
rates and unsubscribes

Did you know? Only 38% of 
marketers are actively trying 
to build a subscriber base. 

Publish content in response 
to these questions, and you 
won’t have to fight so hard 
to maintain an audience.

Organic growth beats paid every 
single time, so ask yourself:

● What do our existing audiences 
need to know? 

● What do they crave? 
● What are they looking for? 
● What will they thank us for? 

Goal # 3
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“I’ve spent the bulk of my 
consulting career helping 
businesses answer one compelling 
question: ‘How can we stand out in 
this noisy world?’ The answer is 
complex and ever-changing, but 
one way you can surely help 
yourself is by focusing on fresh, 
cutting edge topics – “a 
first-to-market” content strategy.”

~ Mark Schaefer, Bestselling Author 
& Content Marketing Futurist

Every marketer has to contend with 
the dreaded unsubscribes, bounces 
and abandonments, and you’ve heard 
all the go-to responses: clearer opt-in 
steps, better segmentation and 
personalization, frictionless navigation 
and a cleaner, more intuitive design.

But after you’ve checked these boxes, 
remember that it’s always UNIQUE 
CONTENT AND INSIGHTS that attracts 
attention and loyalty. Yet, less than half 
(49%) of marketers regularly use 
content to nurture their audiences.

Perhaps that’s because it’s not only 
difficult to build an audience, but once 
subscribed, it’s difficult to keep them.

“



Create greater interest & 
demand

Obstacle | Struggling to convert 
fans to customers

Why do some sales-driven 
organizations undervalue the role of 
content marketing in generating 
leads, nurturing prospects, moving 
clients through the sales funnel, and 
generating revenue? The stats speak 
for themselves. 

For example, the ROI 
on email marketing 
is an impressive $42 
for every $1 spent.
In today’s competitive marketplace, 
content marketing is essential. In fact, 
even small teams can have a mighty 
impact by leveraging consistent, 
authoritative content.

Goal # 4
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When it comes to B2B buyers, the 
impact of content marketing is 
massive.

➔ 51% of buyers rely on content to 
research buying decisions

➔ 47% of buyers view 3 to 5 pieces 
of content before engaging with a 
sales rep

But does content marketing generate 
leads and create conversions? 
Definitely.

➔ Content marketing generates 3X 
more leads than paid search

➔ Content marketing results in 6X 
more conversions than traditional 
marketing methods

“Thought leadership and 
building trust have never 
been more important in the sales 
process. More leads and sales can 
be the positive result of a thought 
leadership strategy.”

~ Michael Brenner, Author & Top 
CMO Influencer

“

https://www.demandgenreport.com/resources/research/2016-content-preferences-survey-b2b-buyers-value-content-that-offers-data-and-analysis/
https://www.demandgenreport.com/resources/research/2016-content-preferences-survey-b2b-buyers-value-content-that-offers-data-and-analysis/
https://www.demandgenreport.com/resources/research/2016-content-preferences-survey-b2b-buyers-value-content-that-offers-data-and-analysis/
https://www.demandgenreport.com/resources/research/2016-content-preferences-survey-b2b-buyers-value-content-that-offers-data-and-analysis/
https://www.demandgenreport.com/resources/research/2016-content-preferences-survey-b2b-buyers-value-content-that-offers-data-and-analysis/
https://contentmarketinginstitute.com/2017/10/stats-invest-content-marketing/
https://contentmarketinginstitute.com/2017/10/stats-invest-content-marketing/
https://contentmarketinginstitute.com/2017/10/stats-invest-content-marketing/
https://contentmarketinginstitute.com/2017/10/stats-invest-content-marketing/
https://contentmarketinginstitute.com/2017/10/stats-invest-content-marketing/


Make a greater impact 
with fewer resources

Obstacle | A limited or inefficient 
toolset

How can you improve the results 
of your content marketing efforts? 

Goal # 5
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Perhaps you think you need a bigger 
team, or more hours in the day. But the 
truth is you can make a greater impact 
with the team you have now by enhancing:

To help achieve your goals and better address obstacles in 
your way, let’s consider the impact of these important 
aspects...

The quality of your 
feeds and sources

The relevance of your 
insights

The capabilities of 
your toolset



Enhance the quality of 
your feeds and sources

Goal # 5 - Step 1

Your insights platform is essential in 
helping to save time and cut through 
the noise.  Unfortunately, most 
platforms surface information using a 
static set of sources and filters and 
historically biased algorithms which 
lock you into hearing from the same 
old voices.

Instead, the real gems often come 
from tuning into field experts and 
emerging voices outside of the 
mainstream, sometimes operating in 
peripheral industries, foreign countries 
and other languages.
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Are you hearing from the most informed and relevant voices? 

If you want to lead the conversation, 
consider a toolset that allows you to:

● Be the first to know about critical 
market developments

● Easily add rich context that 
demonstrates your authority

● Quickly publish and share insights 
with your audiences

Let your competitors recycle the same 
old stuff. Instead, set yourself apart by 
giving your audience a continuous 
flow of relevant, valuable insights 
based on new and emerging sources 
they won’t find on their own.
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One of the best ways to create 
impactful thought leadership content 
that fosters engagement is by adding 
context to new developments and 
emerging trends, enriching them with 
your own unique perspectives and 
including supportive data from other 
reports. 

As the challenges and concerns of 
your audience change, you can stay in 
step with them by remaining a step 
ahead of them. Make yourself 
indispensable and provide massive 
value by addressing the following 
questions for them:

Why must they be aware?
What insight, opportunity or threat is 
being presented?
How should they interpret it in relation 
to other facts and developments?
How can they leverage the 
information and what next steps 
should be taken? 
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Connect the dots for them by 
telling them what they need to 
know, why they need to know it 
and what they can do to activate 
the insights you’ve provided.
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Enhance the relevance 
of your insights

Goal # 5 - Step 2

Are you connecting the dots for your audience?



Enhance the capabilities 
of your toolset

Goal # 5 - Step 3

Are you working hard to get your toolset to work for you?

The ideal content marketing and 
insights platform will automatically 
surface the most trusted, relevant 
developments you need to know 
about and make it easy to 
contextualize, enrich and publish 
unique content, fast.
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Is it time to reevaluate your 
capabilities?

Leveling up your toolset can help 
you achieve greater results from 
your content marketing efforts.
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If you’re not sure whether your current 
toolset is up to par, start by evaluating 
its capabilities against the ones below - 
how does it measure up? 

Discovers content from a dynamic set of 
sources and voices, leveraging both, AI 
and field experts to ensure you receive 
the most trusted, relevant content 
available

Discovers and filters for foreign languages 
so you don’t miss out on insights just 
because they aren’t in English

Provides powerful, yet simple ways for 
teams to collaborate, annotate, organize, 
and contextualize insights

Lets you to conveniently discover, harvest 
and share insights on the go using 
smartphone apps and browser extensions

Provides expertly curated feeds and 
advanced filters to reduce noise and can 
be accessed collectively by a team or 
individually assigned

Provides real-time alerts to inform you 
first about important developments and 
when specific content goes viral

Integrates for seamless publishing via 
multiple marketing channels with just a 
few clicks
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Your content 
deserves a bigger 
audience and your 
team deserves a 
break.
If you’re serious about leveling 
up your toolset and improving 
your content marketing 
results, consider Cronycle. Visit 
cronycle.com to schedule a 
demo of our solution. 

Meet with us 
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https://www.cronycle.com/request-demo/

